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04 “Satoyama”, Nature Close to the
City Area
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0 Creators in Our Neighborhood
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The official accounts posts the appeal of Seto
City on Instagram.
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Setomono Cultivated Over a Millennium

WECIE ERNICLHZEAEVWTE BV EFEERIPED
DIV BPITONTVET MERICEEEST VE YL BT,
INRNVTA T A TIvIARESEERLEFT.HEAD
EME-UEEZZATVET . HAICIEPELOELEICEDIAN S
VFOLTEZEEELT.REHLOLUNDY I FH B SE
FoTWnET,

P A2 C 23 A

Cityscape Evoking the Heart of Pottery Culture
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Distinctive City Lifestyle
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THE CITY OF CERAMICS
SETO, JAPAN
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Promoting Seto’s Appeal

The manufacturing culture nourished by the co-existence
of rich nature and the grace of “Satoyama” have formed
the pottery capital, Seto.

Seto City is aiming to realize the vision “the city you want
to live in, the city you are proud of, the new Seto” by
polishing up the appeal and by transmitting new life styles.
“Setomachi Supporters”, local residents, corporations and
municipalities are working together to transfer the appeal
of Seto to the world.




